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Brands were 
exposed to nearly 
40,000 people!
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NOMINEES BRUNCH
SATURDAY, 11H MAY 2024

The fi rst interaction with the 2024 nominees 
comes at the Nominees Brunch. The event was 
held at the Diamonds International Store at the 
Cyril B. Romney Tortola Pier Park on Saturday, 
11th May. Nominees came to be celebrated 
and to receive their certifi cates which offi cial 
make them nominees. The event is designed 
to not only bring the nominees together, but to 
also use locations to encourage commerce. 

The event is also produced and managed by 
The VIconic Training Academy which is the 
fi rst event they design and control.
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and to receive their certifi cates which and to receive their certifi cates which and to receive their certifi cates which and to receive their certifi cates which and to receive their certifi cates which and to receive their certifi cates which 

offi cial make them nominees.”offi cial make them nominees.”offi cial make them nominees.”offi cial make them nominees.”offi cial make them nominees.”offi cial make them nominees.”
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THE VIRGIN ISL ANDS ICON AWARDS
MONDAY, 1ST JULY 2024

The Virgin Islands Icon Awards is a dazzling two-to-three-hour long spectacle which celebrates the best in class 
of the Virgin Islands. The show is curated to present 26 awards on stage and award segments are separated by 
performances, each chosen to present unusual combinations, legendary performers or to teach elements of Virgin 
Islands culture and history.

The stage show is the guided by two senior producers, while each part of the show itself is guided by a senior 
producer and a staff of trained junior producers. Tickets to the show are sold for $140 allowing attendees 
comfortable seating, complimentary photos, open bar service, signature carrying bags, collector’s edition 
programme book, branded gift, items from sponsors and an unforgettable night. Sponsors also get to showcase 
their brands to a captive audience.



THE VIRGIN ISLANDS ICON AWARDS   |     IMPACT REPORT    19

Highlights from the show

Arliene T. Penn wins the fi rst Virgin Islands Icon Award for Religion/Spirituality/Inspiration 
becoming the fi rst winner of a Virgin Islands Icon Award in history.

Eileen L. Parsons won the award for History/Culture/Tradition at the age of 93.

Three Virgin Islands powerhouses in music open the fi rst show in the fi rst extraVIganza. 
Raul “Jougo” Sprauve, Eustace “Boss” Freeman and Dante “Pascal” Wattley appeared 
on stage together.

Virgin Islands Cultural Icon Elmore Stoutt and the legendary BVI Heritage Dancers 
appeared on stage together for a one-of-a-kind performance.

Winners of awards were additionally treated to 29 gifts from Virgin Islands brands. The 
gifts represent the willingness of local brands to support this platform and is a further 
testament that the platform is perfect for showcasing local brands to a wider audience.

Scan the QR Code
to see highlights
from the show.



The Virgin Islands Icon Awards is a registered nonprofi t organisation and so, all activations are only possible with the kind 
support of our community. Most contributors donate towards The VIconic Training Academy allowing students to enroll 
for free, and to fund the set designs and other elements which they must collaborate on and make together, some with 
professional supervision.

PARTNERING SPONSORS 

Alvera Maduro-Caines

Caribbean Insurers Limited 

CIBC 

CG Insurance 

Digicel 

Eureka Medical Center and 
the Bougainvillea Clinic Private 
Hospital

Skelton Group of Companies 

The Guana Fund 

The Wellness Center Clinics House 
of Luxury 

Marckenson Air-conditioning

Ministry of Education and the 
Honourable Sharie B. DeCastro

Ms. Noni Georges 

National Bank of the Virgin Islands 

Penn Medical Centre 

Premier Dental 

Republic Bank 

$UPA VALU Ltd. 

UNITE BVI 

VP Bank 

Walkers 

CLOTHING AND STYLING 
SPONSORS 

Beautiful by Jasanay 

Good Fellas 

Petra’s Glamorous Fashion

Runway Couture 

The Dressing Room 

The People’s Shoe Store 

The Royal Shop 

UMI 

AMENITIES AND EXPERIENCE 
SPONSORS 

Ambiance Lighting 

Balloon Affair 

Bella Blooms 

Blossoms Florist 

BVI Promotions 

Caribbean Cellars Ltd. 

Everson “Casper” Rawlins 

E&A Catering 

The French Deli

PROMOTION, MEDIA AND 
PRODUOION SPONSORS 

420 Studios 

Advertise It BVI 

Albert Cheraymond 

Amos Pollard 

OUR PARTNERS
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Anthony Cheltenham, Jr.

Bria Smith 

BVI Hot Press 

Caden Fahie 

Camroy Prince 

Dakarai Wheatley-Adams

Destined Designs 

Digicel 

DH Web Media 

Dorian Hodge 

Fuze Radio 

Flow 

Giovanni Herbert 

Glen Blake Charabim

Guavaberry Media 

Infi nity Productions

Jahphix 

JTV 

Jermaine Baltimore 

Kaleel Donovan 

Michael Jack, Jr. 

Naudia Turnbull 

Rami K. Garcia 

Reshawn Stevens 

Jhaka Wooding 

Shane Jones 

TMB Media 

Tola Radio VI 

Your Advertising Sign Here

ZBVI Radio Station 

ZROD 103.7 FM 

THE VICONIC 1,000 

Beans Coffee Shop 

BVI Chamber of Commerce

Freeman’s Laundromat

Infi nity 

Natalie Hodge-Pickering

Sandra I. Ward 

Sheila George 

VI Sweet Treats

VICONIC TRAINING ACADEMY 
GIFTING SPONSORS 

VI Sweet Treats 

360 Beauty Salon 

CB Romney Tortola Pier Park

Crazy Threadz 

Digicel 

Flow 

For Deh Kulcha 

Fragrance Oasis VI

Hustlers Never Fold 

lniiere 

KG Creative 

Leading Lady of Destiny

Marckenson Air-conditioning

National Bank of the Virgin Islands 

Nutmeg & Co. BVI 

Red Sun Aromatherapy

SAID Department Store

Thrive by JBY 

Trefl e Designs 

URBAN VI 

NEVER WOULD HAVE MADE IT 
WITHOUT YOU ... 

BVI Tourist Board & Film 
Commission 

Diamonds International

Hakim T. Creque 

Hilda Malcolm 

Lotoya Freeman 

Naline Ali 

Randall S. Thomas
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Donors and Sponsors gave over $70,000 
to power the entire experience.

$30,000 plus was spent on training the 
39 participants. Additional expenses 
are covered by the organisation for any 
young person who may be without basic 
requirements for participation. 

$5,000 was presented to Kyra James 
Douglas winner of the Emerging Youth 
Talent Award.

$2,500 was designated for the top 
performer of The VIconic Training Academy

No producer receives any portion of 
monies raised for their contribution to The 
Virgin Islands Icon Awards.

70% of all monies raised is spent in the 
Virgin Islands economy and used to power Virgin Islands economy and used to power Virgin Islands economy and used to power Virgin Islands economy and used to power 

70% of all monies raised is spent in the 
Virgin Islands economy and used to power 

70% of all monies raised is spent in the 

local performer appearances.
Virgin Islands economy and used to power 

local performer appearances.
Virgin Islands economy and used to power 
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29,500
joined us for the announcement of the 

recipients of the Lifetime Achievement Award 
and the Emerging Youth Talent Award.

36,700
joined us for the announcement of the 2024 Nominees 

625
people attended the fi rst show

20,200  
joined us for the Red-Carpet arrivals show. 20,000

joined us for the short clip “The Show Has 

Began”. Viewership of videos range from 
1,000 to 4,900 views.

THE NUMBERS SAYS IT  ALL
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139 unique brands contributed to make 
The Virgin Islands Icon Awards and The 
VIconic Training Academy a success

39 young people competed 22 weeks 
of training and received Certifi cates of 
Completion 

800 hours a training and community 
service completed 

1  youth participant received a $2,500 
scholarship

5 youth participants received iPad gifts

5 youth participants received
fl ight (trip) gifts
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